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Contact Us 

Welcome New      
Members! 

The BCLSS would like to welcome the 
following new members: 
 

℘ David Dunkley (Lower 
Mainland) 

℘ Jimsmith Lake Community    
Association (Kootenays) 

℘ Ronda Leeson (Thompson-
Nicola) 

℘ Starlike Lake Group 
(Cariboo) 

The BCLSS Office is Moving!! 

Upcoming Events 

The BCLSS office will be re-locating on February 23rd, 2008.   
 

Our new address is: 
 

#203 - 1889 Springfield Road 
Kelowna, BC  
V1Y 5V5 
 

Please send all correspondence to this new address.  
If you are in the Kelowna area, please feel free drop in for a visit! 

The Gloria Barron Prize for Young Heroes seeks nominations for its 2008 
awards. The Barron Prize honors young people ages 8 to 18 who have made a 
significant positive difference to people and our planet.   
  
Each year, ten winners from the U.S. and Canada each receive $2,000 to support 
their service work or higher education. Half of each year's winners are chosen for 
their work to protect the environment.  
 
Nomination deadline is April 30. For more information and to nominate, visit 
http://www.barronprize.org/ 

11th Annual BCLSS Conference and AGM. 
June 20 - 22, 2008.  This year’s conference and AGM will be held at UBC-Okanagan in Kelowna.  Please visit 
www.bclss.org/conferences.html for more details as they become available.   
 
Canadian Meteorological and Oceanographic Society Conference:  
“Water, Weather, and Climate: Science Informing Decisions”  
May 25 - 29, 2008.  For more information or to register, please visit http://www.cmos2008.ca/. 

Seeking Young Environmental Heroes For 
$2,000 Barron Prize  

Choose to reduce paper waste and clutter by saying NO to Junk Mail through Can-
ada Post’s eco-friendly Consumer Choice option. Canada Post will honour your re-
quest to say no to unaddressed advertising materials. 
 
Our collective voice urges advertisers to be mindful of their use of paper in print 
advertising.  The intention of the Red Dot Campaign is to urge advertisers to re-
allocate their advertising investments into socially responsible initiatives. 
 
For more information, or to sign up, please visit: www.reddotcampaign.ca. 
 

Red Dot Campaign 


